
LAB OBJECTIVES

• Purpose: 

• Objective: 

• Methodology: 





Social acceptance 
and quality of life

Cultural heritage and 
local identity

Accessibility and 
social inclusion

Education and training 
of human resources
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Safety and public 
health



1. Indicators with 
limited data 
availability

2. Indicators that 
require primary 

research

3. Indicators that 
will mature in the 

course of the 
Observatory's 

operation

• Social cohesion
• Participation of 

residents in decision-
making

• Accessibility of tourist 
services

• Employee training and 
skills

• Public health and 
safety indicators

• Residents' satisfaction 
with tourism 
development

• Business perception of 
the impacts of tourism

• Guest perception of 
quality of experience

• Local community 
participation in tourism

• Social impacts of 
short-term rentals

• Indicators of quality of 
life of residents



(Number of arrivals + seasonally employed) / permanent residents × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

SOCIAL ACCEPTANCE AND QUALITY OF LIFE - COAST



Cruise guests per 100 inhabitants

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

TOURIST FLOWS - SEA



Women employed in coastal (marine) tourism / Total employed × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

SOCIAL ACCEPTANCE AND QUALITY OF LIFE - COAST/ SEA



Percentage of employed persons by age group in the tourist KAD

BASIC QUESTIONS
• Does tourism attract new workers?
• How is the age composition of the 

workforce changing?
• Are there signs of aging employment in 

tourism?

INTERPRETATION OF  INDICATORS
• High participation of younger ages: 

Potential to renew and attract human 
resources.

• High participation of older ages: Potential 
needs for reskilling and staff succession.

STRATEGIC USE
• Monitoring demographic trends in 

employment.
• Assessment of industry attractiveness.
• Designing training and skills development 

policies.

SOURCES & METHODOLOGY
Data source: ERGANI
Required data: Employees by age group in the tourist KAD.
Minimum possible periodicity: Annually
Spatial level: Municipality / LAU.

• The indicator is based on an assessment of the contribution of 
KAD to tourism employment

• The indicator is based on reported employment and may not 
accurately reflect the age structure

• The indicator captures the demographic composition of the 
workforce, not the skill level.

SOCIAL ACCEPTANCE AND QUALITY OF LIFE - COAST/ SEA



Number of visits to cultural sites / Total visitors × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

CULTURAL HERITAGE AND LOCAL IDENTITY - COAST



Natural resource 
management

Waste and pollution 
management

Ecosystems and 
biodiversity

Environmental 
responsibility of 

businesses and visitors
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M Natural resource 
management

Waste and pollution 
management

Environmental 
responsibility of 

businesses and visitors



1. Indicators with limited 
data availability

2. Indicators that require primary 
research or that will mature in the 

course of the Observatory's operation

• Water/energy consumption 
from tourism activities

• Waste produced per tourist
• Water, air and coastal pollution
• Green business certifications

• Loads of beachgoers
• Environmental awareness of visitors
• Business information campaigns
• Marine waste and ship sewage
• Cruise ship pollutants
• Resource consumption in tourist ports and 

cruise
• Coastal erosion



Total amount of waste recycled/ Total amount of municipal waste produced × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

WASTE AND POLLUTION MANAGEMENT - COAST



Area of protected areas / Total area of destination

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

ECOSYSTEMS AND BIODIVERSITY - COAST/ SEA



Blue Flag Beaches / Total Beaches × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

ECOSYSTEMS AND BIODIVERSITY - COAST/ SEA



Area cleared / Total area to be cleared × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

ECOSYSTEMS AND BIODIVERSITY - COAST



Cleaned wells / Total wells × 100

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

ECOSYSTEMS AND BIODIVERSITY - COAST



Spatial planning maturity stage (None → Under development → Approved → In implementation)

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

BUSINESS AND VISITOR ENVIRONMENTAL RESPONSIBILITY - COASTAL/ MARINE



Institutional and strategic 
framework

Participation, 
communication, visibility 

and collaborations
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1. Indicators with limited 
data availability

2. Indicators that require primary 
research or that will mature in the 

course of the Observatory's operation

• Satisfaction of stakeholder 
participation in consultations

• Level of visitor information on 
sustainable tourism actions

• Recognizability of destination 
as sustainable

• Businesses communicating sustainability 
actions

• Stakeholder participation in governance
• Actions to inform and raise awareness 

among visitors
• Indicators of public and private sector 

cooperation



Maturity stage of sustainable tourism strategy (None → Under development → Approved)

BASIC QUESTIONS INTERPRETATION OF INDICATORS STRATEGIC USE

SOURCES & METHODOLOGY LIMITATIONS & CAUTION

INSTITUTIONAL AND STRATEGIC FRAMEWORK - COAST/ MARINE
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